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YOUR HEALTHY LIVING
The UK’s No.1 Health Read

Your Healthy Living Magazine is a vibrant, glossy, FREE,

in store, consumer magazine distributed to retailers
by Tree of Life - the largest wholesaler in the health
food industry. Advertising and editorial is open to alll
brands whether stocked by Tree of Life or not, giving
manufacturers and suppliers access to the biggest
distribution channel in the market.

Your Healthy Living is raising awareness of advertisers products

and bringing the latest news to health conscious consumers all over the UK.
This drives consumers back into health food stores to purchase the products they
have read about via features, editorial and advertising in Your Healthy Living.
With an up-to-date mainstream celebrity cover, Your Healthy Living is now firmly

established as the No.1 free magazine in the market.

Advertising in Your Healthy Living Magazine places your products in front of

consumers and increases awareness of your brand to independent retailers and
their staff — helping make your lines the first products they will recommend.

“The best free magazine out there”
H Freeman, London, consumer

“With each issue | learn something new. Keep up
the good work. You have changed my life.”
Mrs Stevenson, County Tyrone, consumer

“Our mentalities are the same: to provide an
excellent source of reliable, trustworthy and readily
understandable information.”

Dr Shamini Singh, Revital Limited

“Your Healthy Living Magazine gives our customers
a variety of interesting articles and the front cover
always tempts people to pick it up. I've had nice
comments from customers. Good to know we are
getting our healthy message across”

Andrew Hill, Sunshine Health Retailer
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WHY YOU SHOULD CHOOSE YOUR HEALTHY LIVING

DISTRIBUTION We have the LARGEST distribution COMPETITIVE ADVANTAGE Our rate card is on

channel through Tree of Life achieving more average 40% less than any of our competitors, offering
awareness for your brands and products than all advertisers real value for money.

any other FREE magazine. RESPONSE FROM CONSUMERS We prove that
READERSHIP We have a readership of 285,000, we perform. Not only do we know our customers
offering you access to very targeted, health are reading the magazine but they are responding
CONSCIOUS consumers. and engaging with the editorial. Our very popular
RETAILERS SUPPORT We will support your retail giveaway page of offers aftracts hundreds of

responses per offer which is then shared with those

trade promotions with Tree of Life and drive
2 companies who have put the offer forward.

consumer sales in store.

ENSPIRED EDITORIAL Our editorial inspires TREE OF LIFE What Tree of Life Ltd has to say
consumers to buy more health food brands about Your Healthy Living Magazine: “Tree of Life
increasing footfall and sales in stores ' Ltd is the largest wholesaler of health foods and

natural products in the UK. We service 1,400 stores

THE TEAM Your Healthy Living is edited by Tracy nationwide, primarily within the health food trade but

McLoughlin who has some 18 years journalistic also deliver to other retailers that sell health products.

experience in the industry alongside a feam whose Tree of Life is delighted with the publication and

experience in the natural products industry spans continues to support Your Healthy Living magazine in

75 years. its quest to educate consumers and popularise our
industry’s brands.”
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ADVERTISING RATES
Outside Back £2,105 Inside Front £1,895 Inside Back £1,895
Full Page £1,785 Half Page £895 Quarter Page £455

Double Page Spread £3,390 | Health Store Heroes (50 words + image) £305

All prices are excluding VAT
Inserts (max 4 inserts per issue) single sheet full run £5,000 or £50 per 1,000
Advertorial, cover mounts, gatefolds and bound inserts — price on application

Advertising design services are available on request. Please contact our sales team for a competitive quote

MECHANICAL SPECIFICATION

Full page with bleed 216 x 303 mm

P Bleed area

Full page trim area 210 x 297 mm 16 x303mm
Full page text area 180 x 262 mm _ Timarea

al 210 x 297mm
1/2 page vertical 87.5x262 mm |

: || Text area

¢l 180x262mm

1/2 page horizontal 180 x 125 mm

1/4 page 875x125mm | ||

For Full Page and Double Page Spread Adverts
please ensure that a bleed of 3mm is added to all
sides of the final artwork

ACCEPTED FORMATS

PDFs, Jpegs, Tiffs and EPS in high resolution (300dpi) Vertoal

|+ Vertical ¢ o S |
Any Adobe lllustrator files with text must be 1N H
converted to outlines

Any PDF files sent please embed all fonts Horizonfal

Publisher Editor

carlota@yourhealthyliving.co.uk tracy@yourhealthyliving.co.uk
Tel: 01440 731722 Tel: 01314763600

Sales Manager
heidi@yourhealthyliving.co.uk Design and copy
Tel: 01440 731722 ant@yourhealthyliving.co.uk

Please email your artwork to and please note that we
have a 10Mb limit on our email.



